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This paper aims at
overcoming the relative
absence of non-human
animals as subjects of
consumer research. Drawing
on insights from nature
anthropology and animal
studies, it challenges the
anthropocentric view
prevalent in the field and
introduces ethno-
ethnography as a novel

consumption and human-
animal relations in markets.
By considering animals as
consumers, the paper
highlights their roles within
consumer culture while
advocating for a more
inclusive approach to
marketing. The article
ultimately calls for a critical
shift in consumer research
to acknowledge the
consumption experiences of
animals in the Anthropocene.
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