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(Im-)mability: The decision-making process behind the geographical location of a

new venture

Where do entrepreneurs locate their new ventures is an important question for
entrepreneurship scholars and policymakers. Surprisingly, research evidence re-
lated to the location decision is contradictory. On one hand, mounting evidence
indicates that entrepreneurship, the intentional pursuit of new economic value
(Wiklund et al., 20I; Packard, 2017), is primarily local (Dahl, Sorenson, 2009; Mi-
chellaci, Silva, 2007). On the other hand, an important amount of entrepreneurship
implies geographical mability, the spatial relocation from one region to another,
within or across countries. In this conceptual paper, we propose a theoretical
model, which integrates various perspectives and explains how entrepreneurial
mobility process. The aim of this model is to rethink the relationship between place
and entrepreneurship. We build on human geography (Cresswell, 2014) and sociolo-
gy of place (Gieryn, 2000), and argue that the decision-making process associated
with entrepreneur's geographical mobility rests on socio-cognitive mechanisms.
Building on this literature, we suggest the "emplacement” concept as complemen-
tary to the "embeddedness” concept. We assume that entrepreneurs are primarily
emplaced and, starting from this, conceptualize the decision-making process of
entrepreneurial geographical mobility as a path of socioeconomic status attain-
ment with triggering events and potential turning points that finally results in

higher socioeconomic status of an individual.
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