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When technology meets nutrition: do apps contribute to food well-being

(FWB)?

Food consumption is increasingly mentioned as a fundamental of health, but also as
a major source of health risks. Harmful consequences of overeating fat, sweet and
salty food and of ingesting undesirable additives and pesticides have been scientifi-
cally established and are understood by an increasing number of consumers. Eating
healthy is a primary concern for consumers, but beyond their will, it requires
knowledge and time to look for and to process all the information about the nume-
rous food products they compare and choose everyday. In this context, nutritional
apps seem to be a solution to simplify information processing and decision-making.
Literature on nutritional apps focuses on the consequences of using these apps on
health or diet. Yet, the well-being attached to food consumption cannot be reduced
to its dietary and functional aspects. Therefore, the objective of this article is to
characterize the impact of using nutritional apps on food well-being (FWB), as con-
ceptualized by Block et al.(2011). To this aim, a qualitative study based on semi-
directive individual interviews was led on 14 French users of the major French nu-
tritional app, Yuka. Dur results reveals that nutritional apps are not fully consumer-
oriented and only partially contribute to FWB. Indeed, they are not adapted to con-
sumers' special needs and focus on health instead of embracing the diverse dimen-
sions of consumer's FWB.
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